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GBTA Announces
New Global

Meetings Task Force

ALEXAMNDRLA, VA — The Global
Business Travel Association (GETA)
announced the creation of a new
task force with a commitment
to enhancing mestings strategy
in global education, accelerated
thought leadership, industry col-
laboration and best practices.

The task force, led by Linda .
McMairy, vice president, strategic
partner management, StarCite,
will further bring the discipline of
strategic mestings management
into the forefront of the business
travel industry as an important as-
pect of progressive travel manage-
ment and will propel the progress
and definition of global strategic
meetings management. The task
force will be comprised of industry
visionaries and practitioners includ-
ing thought leaders of the former
groups and meetings commitiee.
It will build upaon the body of work
created by GBTA, including the
recently launched SMM Maturity
Index. The task force will outling

a naw strategic vision for Global
SMM to launch in early 2012,
www.gbta.org

Grande Lakes
Orlando Unveils

Major Redesign

ORLANDOQ, FL =— Grande
Lakes Orlando, comprised of
a 532-room Ritz-Carlton and a
1,000-room IW Marriott, has
unveiled the resort's most corm-
prehensive redesign project
since its opening in July 2003.
The refurbished rooms now fea-
ture tiled-floor entryways and
plasma televisions outfitted with
jack packs that allow guests
to view input from their MP3
players, laptops and CD/DVD
players on the TV display panel.
www. grandelakes.com
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Caesars Entertainment Announces

Reorganization of Meetings Businesses

LAS VEGAS, NV — Caesars Entertainment Corporation an-
nounced a country-wide reorganization of its meetings businesses
into a single department under one l2adership team. The move
mirrars a successful effort undertaken by the
company in 2005 to combine meeting sales
and services across eight Las Vegas proper-
ties. The new structure impacts 38 Caesars
Entertainment properties and will extend
benefits originally introduced under the Las
Vegas Meetings by Caesars Entertainment
brand. These include the Meeting Diamond and
Alternative Venues programs, as well as the
ability to mix and match properties and ven-

MASSARI
ues within a destination with a single contact, contract and mini-
mum. Planners alse can benefit from the Total Rewards Meetings
& Events program. “This is really about making the process as

simple and convenient as possible for our customers,” said Senior
Vice President Michael Massari. “We are confident these changes
— particularly the unification of our sales and services teams
across our properties — will lead to increased satisfaction and
success for our customers.” www.caesarsmeetings. com
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Step ourt of Your Myrtle Beach Comfort Zone
to the Casually Elegant Marina Inn ar Grande Dunes!

200 Guest Rooms 8¢ Villas « Events up to 400 + 15,000 SF Event Space
Two Onsite Golf Courses « Award Winning Dining « Top Rared Scaff

Current Meeting Special Offers Available Now — 877.447.6967
www.marinainnatgrandedunes.com/cit
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